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Organization Name

City of Tempe

Address Street Address : 31 E. 5th St.
City : Tempe
State / Province : AZ
Postal / Zip Code : 85282
Country : United States

View Larger Map
Map data ©2015 Google

Phone  (480) 350-4311

Fax -

Website www.Tempe.gov

Organization E-mail Naomi_Farrell@Tempe.gov

Type of organization:

City

If city or town, county where located:

Maricopa

Population:

168228

Mission/Charter:
Tempe creates outstanding value for those we serve through shared vision, superior service and sustainable
practices.

Any organizational memberships (e.g. chamber, alliances, associations, etc.):

National League of Cities, Arizona League of Cities & Towns, Maricopa Association of Governments, Tempe
Chamber of Commerce, East Valley Partnership, AZ Tech Council, etc.

Our organization understands and agrees to the following Guiding Principles:

1. Military service often fosters resilience and strength in service members, veterans and family members.
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2. Military service impacts the individual and the family. A “military family” can include a service member
or veteran, their spouse/significant other and children, as well as parents, siblings, extended family and
friends.

3. The military is a distinct culture. While service members, veterans and their families experience the
same life circumstances and events as civilians, both positive and negative, they also have a unique set of
life experiences relating to service, deployment and reintegration that are distinct from civilian life.

4. As a community, we are committed to providing the best care and support to all those who serve. Since
changes in military status affect eligibility for programs, resources and benefits, we seek to build a
continuum of care that addresses the needs of the entire military, veteran and family population.

5. No one organization can meet all needs for the entire military and veteran population. Stronger
collaboration between military, government and community partners supports service members, veterans
and their families in connecting to the right program, resource and/or benefit at the right time. Organizations
should also focus on collaboration to maximize available resources and minimize duplication of effort.

6. There should be no wrong door to which a service member, veteran or family member goes to for help.
Each individual and organization should have at least the basic knowledge on the military/veteran systems of
care to assist in connecting that individual or family to a more appropriate resource so that no one is turned
away.

7. As a network of individuals and organizations who provide care and support to the military and veteran
population, our goal is to assist service members, veterans and family members in being informed
consumers who are empowered to make decisions to access those programs, resources & benefits that will
meet their needs.

8. Every service member, veteran and family member has an individual experience and perspective which
should be acknowledged and incorporated into the provision of care and support.

Our organization understands and agrees to the following Ethical Considerations:

1. The interest of the service member, veteran and family member should come first, above the interest of
the provider or organization, financial or otherwise.

2. Any potential conflicts of interest should be disclosed up front.
3. Respect the service member, veteran and/or family member by providing accurate information that will

assist them in making informed decisions about the care and support they access.
4. Organizations should only offer programs, services and resources that they are equipped or trained to

deliver. Outreach and engagement of the military and veteran population should be within the scope of the
role and function of the individual (training & experience) and the organization (policies, practices,
procedures).

5. Organizations that outreach to the military/veteran population have an obligation to equip their
personnel and organizations with the training necessary to understand: a) the unique aspects of the military
experience b) the issues affecting these individuals and their families and c) the specific military/government
programs and benefits available to this population. Organizations should consult with subject matter experts
when necessary.

6. Outreach and messaging to the military and veteran population should be truthful, not misleading nor
designed to incite fear, should always accurately and appropriately cite sources and present information in
context.

7. Organizations should be cautious about promising outcomes. Information should clearly state if a
program or service is evidence-based or independently documented to be effective. Statements about the
effectiveness of programs or services should include information on success rates and the documented source
of this information.

8. Coordination of care and follow up is essential when service members, veterans and family members
are accessing multiple systems of care. Partners need to be actively engaging with other providers and
systems as appropriate, while still respecting the confidentiality of the individual or family.

Designate at least one person, department or entity (task force, commission, etc.) to focus on the
military and veteran population and act as a liaison for the community:

Tempe Veterans Commission; City of Tempe Human Services Department; City of Tempe Care7 Crisis Team;
Tempe Veterans Court staff and judges

Key personnel (leadership, management, etc.) have basic knowledge and/or training related to:

The military, veteran and family population and unique aspects of military/veteran culture.
The effects of military service, deployment, reintegration and transition on service members, veterans and

their families.

Please describe the knowledge and/or training of key personnel in these areas?

Completed Navigator Training, locally involved military and veteran organizations (including ACMF, Az Department
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of Veteran Services, etc.) and military branches, Military Culture Training (to be completed in March 2015),
completed the Crisis Interventionist Academy (conducted by Phoenix Fire's Crisis Team), received training from
Health Care for Homeless Veterans offered by the VA, attended Military Family Cultural presentation

Engage and leverage existing organizations and efforts. Identify employees and/or community
members who have a military background or connection who can help inform and guide efforts. Please
describe:

The City of Tempe employs more than 150 veterans; City of Tempe created a working group to address veterans
and military issues whom developed a strategic plan which ultimately established the Tempe Veterans Commission
and solidified the partnership with East Valley Veterans Education Center to become the City's one-stop resource for
veteran services

Recognize service members, veterans and their families as part of community events, initiatives and
activities (e.g. Memorial Day, Veterans Day, etc.).

Annual Veterans Day Parade, Escalante Brothers Memorial Day event (recognize military personnel that lost their
lives in service), Military and Veteran Family Celebration and Resource Fair, Tempe Community Salutes, Home
Town Tempe list-serv

Additional detail on how our organization CONNECTS to the culture relating to the above areas, as well
as any other relevant information:

Home Town Tempe list-serv, Military and Veterans web page, Tempe Today (City newsletter that reaches 56,000
residents), press release, social media, etc.

Approximate number of employees in organization:

1500

Number of individuals trained as Military/Veteran Resource Navigators within organization:

1

Titles/roles of individuals trained as Navigators (e.g. team leaders, clinicians, peer support providers,
etc.)

Parrish Spisz, Military and Veteran Community Liaison; Additionally, we have identified 8 staff members that will
take the Navigator Training Feb. 2015 (Names and titles can be provided upon request)

Communications (print, web, etc.), content and messaging focused on the military and veteran
population:

Uses appropriate terminology and imagery
Clearly explains who is eligible for services and what type of support is available through available

county/city/town programs and services.

Identify the organizations within your community that are focused on the military, veteran and family
population (e.g. Veteran Service Organizations (VSOs), nonprofits, government programs, housing
programs, faith-based communities, etc.). Please describe how this activity was conducted and
provide an overview of findings:

1. Organizations working within Tempe that are focused on military and veterans and their families include VFW,
ACMF, Pat Tillman Center at ASU, East Valley Veteran Education Center, etc.
2. The working group appointed by the City of Tempe conducted a community needs assessment of the services
and resources available to military and veterans, and identified the gaps to determine where the commission would
focus efforts.
3. The working group proposed four recommendations based on their findings to Council. They included 1.
establishing a Tempe Veterans Commission, 2. pursue a veterans housing project, 3. establish a one-stop resource
center for veterans and 4. become certified as a Veteran Supportive City

Identify the Arizona Veteran Supportive Employers in your community. Please describe how this
activity was conducted and provide an overview of findings:

Unable to identify any employers in the Tempe area that have been officially deemed an "Arizona Veteran
Supportive Employer" by the ACMF
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Our organization has identified the number of service members, veterans & family members employed
within our organization.

Yes

Our organization has identified the number of service members, veterans & family members living
within our community.

Yes

Our organization posts information for service members, veterans & families on our website, in public
areas, etc.

Yes

Additional detail on how our organization ASKS the right questions at the right time relating to the
above areas, as well as any other relevant information::

1. In the hiring process, the City of Tempe asks each prospective employee about their veteran status.
2. We were able to identify the number of veterans in our community through the 2010 US Census data.

All staff and volunteers have basic awareness of key gateway resources (crisis lines and the
Military/Veteran Resource Network) and can provide information to individuals and families as
needed. When and how was this information distributed to all employees (e.g. email, intranet,
handout, etc.):

City of Tempe web site, Tempe 311 (City call center/operator), Care7 (crisis response team), Public Safety,
Internet

Our organization has specific social service and/or outreach programs that serve the military, veteran
or family population.

Yes

If yes, please describe training and/or experience of staff and volunteers on providing effective care
and support to this population.

City of Tempe Veterans Court (the 8th court established in AZ), Care7 (crisis response team), Counseling Services
(PTSD training), Public Safety

Staff and volunteers know to refer individuals and families to a Resource Navigator to connect to the
range of available military, government and community resources (e.g. housing, mental health,
physical health, legal, employment, finances, etc.). Please describe how this was communicated:

Key City staff, volunteers and the commission know to refer military and veterans and their families needing
assistance to the Resource Navigator and/or the EVVEC.
The City of Tempe is currently in the process of developing a strategic communication plan to inform all City of
Tempe employees, as well as Tempe residents and businesses about the partnership with the EVVEC and the newly
formed Tempe Resource for Veterans.

Our efforts incorporate the needs of both the service member or veteran, as well as the immediate
and/or extended family when delivering services:

Yes

Additional detail on how our organization RESPONDS effectively relating to the above areas, as well as
any other relevant information::

Currently information about resources and services is available on the City's Military and Veterans web page. The
Tempe 311/City Operators also know to direct calls to this page.
As mentioned earlier in this application, a strategic communication plan is being developed that will actively engage
employees, residents and businesses in the awareness of Veteran Supportive services and programs.
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We have one or more individuals designated as points of contact (POCs) for the Military/Veteran
Resource Network and the military/veteran community:

Yes

Our organization partners as appropriate and needed with public and private sector organizations to
strengthen quality and coordination of care for service members, veterans and family members.

Yes

Training on the military, veteran and family population is incorporated into our new hire orientation
and/or annual training calendar.

Yes

Our organization participates in relevant events, trainings and initiatives in the military/veteran
community.

Yes

Our organization has implemented policy to address specific areas of focus (e.g. hiring,
anti-discrimination, vet courts, housing). Please describe:

On Aug. 26, 2014, voters passed Proposition 475, making Tempe the first city in Arizona to extend protections
against discrimination in its Charter.
Additionally, Tempe established a Veterans Court (the 8th one established in AZ).
The City currently has an RFP out for a Veteran Housing Project.

Additional detail on how our organization ENGAGES relating to the above areas, as well as any other
relevant information:

The City of Tempe is currently developing a strategic communication plan to actively engage employees, residents
and businesses in the awareness of Veteran Supportive services and programs. Communication tools will include,
but are not limited to the following: web site, Tempe Today, press release, Tempe 11 (local cable TV
station/government access channel), social media, printed collateral, etc.
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