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Organization Name Tetra Tech

Address Street Address: 2817 S 46th Street
City: Phoenix
State / Province: AZ
Postal / Zip Code: 85040
Country: United States

Phone (480) 3983737

Fax (480) 3983740

Website www.tetratech.com

Organization E-mail CSI.PR&Marketing@tetratech.com

What sector is your
organization part of?

Community (private sector - business, not-for-profit, etc.)

Military/Veteran Resource Network Application - Employers

http://www.tetratech.com


Brief background of
organization (mission, year
established, etc.):

Our Company 

Tetra Tech is a leading provider of consulting, engineering, and technical services
worldwide. We are a diverse company, including individuals with expertise in science,
research, engineering, construction, and information technology. Our strength is in
collectively providing integrated services—delivering the best solutions to meet our
clients’ needs.

In a complex world with competing demands for limited resources, Tetra Tech offers
clear solutions made possible with sound science, understanding, innovation, and
industry-leading approaches.

Our Mission
To be the Premier Worldwide Consulting, Engineering, and Construction Management
firm.

Our Core Principles
Our core principles form the underpinning of how we work together to serve our clients.
Service: Tetra Tech puts its clients first. We listen better to understand our clients’
needs and deliver smart, cost-effective solutions that meet those needs.
Value: Tetra Tech takes on our clients’ problems as if they were our own. We develop
and implement real-world solutions that are cost-effective, efficient and practical.
Excellence: Tetra Tech brings superior technical capability, disciplined project
management, and excellence in safety and quality to all of our work.
Opportunity: Our people are our number one asset. Our workforce is diverse and
includes leading experts in our fields. Our entrepreneurial nature and commitment to
success provide challenges and opportunities for all of our associates.

Our Purpose
Tetra Tech will enhance the quality of life while creating value for customers,
associates, investors, and ecosystem partners.

Company Facts
Employees: 16,000
Revenue: $2.3 billion (FY 2015)
NASDAQ Symbol: TTEK
Corporate Office: 3475 East Foothill Boulevard, Pasadena, California 91107; +1 (626)
351-4664
Geographic reach: 400 offices worldwide

Description of industry Tetra Tech CSI is a full-service, design-build contractor specializing in broadband,
communications, intelligent transport systems (ITS), fiber optic network platforms, and
wireless solutions. CSI’s expertise includes underground construction, specializing in
all outside plant construction activities including new technologies such as micro
trenching, distributed antenna systems (DAS), and tower construction and
modifications. CSI serves public and private companies, general contractors,
renewable energy developers, and governmental agencies in the Northwest and
Southwest regions, with operations in Arizona, California, Colorado, New Mexico, and
Utah. Its headquarters is located in Phoenix, Arizona.

Please list any organizational
memberships (e.g. chamber
of commerce, alliances,
associations, etc.):

AZUCA, AVSE, ANMTA, MTA, NDATC, CalCom, NTCA

Number of employees Medium business - 50 - 499 employees



In what area of the state do
you operate?

Statewide (including multi-state/national)

1. Region: Central Arizona

2. County/Counties: Maricopa

3. City/Local Area: Phoenix

Types of employment
opportunities available:

CDL Drivers, COAX Cable Splicers, Construction Foreman, Fiber Splicing Tech, HDD
Locator Operator, Project Manager, Tower Tech, Tower Tech II Lead, Equipment
Operator, Labor

To be designated as an
Arizona Veteran Supportive
Employer, organizations must
have paid employment
opportunities. This
designation does not apply to
multi-level marketing, direct
sales, franchises and/or other
opportunities that require
payment by the job seeker.

Our organization has paid employment opportunities.

Our organization understands
and agrees to the following
Guiding Principles:

1. Military service often fosters resilience and strength in service members, veterans
and family members.
2. Military service impacts the individual and the family. A “military family” can include a
service member or veteran, their spouse/significant other and children, as well as
parents, siblings, extended family and friends.
3. The military is a distinct culture. While service members, veterans and their families
experience the same life circumstances and events as civilians, both positive and
negative, they also have a unique set of life experiences relating to service,
deployment and reintegration that are distinct from civilian life.
4. As a community, we are committed to providing the best care and support to all
those who serve. Since changes in military status affect eligibility for programs,
resources and benefits, we seek to build a continuum of care that addresses the needs
of the entire military, veteran and family population.
5. No one organization can meet all needs for the entire military and veteran
population. Stronger collaboration between military, government and community
partners supports service members, veterans and their families in connecting to the
right program, resource and/or benefit at the right time. Organizations should also
focus on collaboration to maximize available resources and minimize duplication of
effort.
6. There should be no wrong door to which a service member, veteran or family
member goes to for help. Each individual and organization should have at least the
basic knowledge on the military/veteran systems of care to assist in connecting that
individual or family to a more appropriate resource so that no one is turned away.
7. As a network of individuals and organizations who provide care and support to the
military and veteran population, our goal is to assist service members, veterans and
family members in being informed consumers who are empowered to make decisions
to access those programs, resources & benefits that will meet their needs.
8. Every service member, veteran and family member has an individual experience and
perspective which should be acknowledged and incorporated into the provision of care
and support.



Our organization understands
and agrees to the following
Ethical Considerations:

1. The interest of the service member, veteran and family member should come first,
above the interest of the provider or organization, financial or otherwise.
2. Any potential conflicts of interest should be disclosed up front.
3. Respect the service member, veteran and/or family member by providing accurate
information that will assist them in making informed decisions about the care and
support they access.
4. Organizations should only offer programs, services and resources that they are
equipped or trained to deliver. Outreach and engagement of the military and veteran
population should be within the scope of the role and function of the individual (training
& experience) and the organization (policies, practices, procedures).
5. Organizations that outreach to the military/veteran population have an obligation to
equip their personnel and organizations with the training necessary to understand: a)
the unique aspects of the military experience b) the issues affecting these individuals
and their families and c) the specific military/government programs and benefits
available to this population. Organizations should consult with subject matter experts
when necessary.
6. Outreach and messaging to the military and veteran population should be truthful,
not misleading nor designed to incite fear, should always accurately and appropriately
cite sources and present information in context.
7. Organizations should be cautious about promising outcomes. Information should
clearly state if a program or service is evidence-based or independently documented to
be effective. Statements about the effectiveness of programs or services should
include information on success rates and the documented source of this information.
8. Coordination of care and follow up is essential when service members, veterans and
family members are accessing multiple systems of care. Partners need to be actively
engaging with other providers and systems as appropriate, while still respecting the
confidentiality of the individual or family.

Key personnel (leadership,
management, human
resources, recruiters, etc.)
have basic knowledge and/or
training related to:

The military, veteran and family population and unique aspects of military/veteran
culture.
The effects of military service, deployment, reintegration and transition on service
members, veterans and their families.

Please describe the
knowledge and/or training of
key personnel in these areas?

We are currently attending classes with the AZ Veteran Coalition to learn and attain the
qualifications needed. We have just completed the Navigator Training.

Identify employees with a
military background or
affiliation. Form a committee
or advisory group of service
members, veterans, family
members and other
interested personnel to
provide input on how to
strengthen the organization’s
hiring and retention of
military-affiliated employees.

Rebecca Bussieres-Military Family
Greg Smith-Marines
Jimmy Otten-Military Family

Employees and leadership
participate in training and
events to increase
connection to military/veteran
community (e.g. ESGR “Boss
lifts”, training, etc.).

Rebecca Bussieres
Jimmy Otten



Additional detail on how our
organization CONNECTS to
the culture relating to the
above areas, as well as any
other relevant information:

We attend Job Fairs on Base (any branch when invite). We contribute to AVSE,
H.E.R.O. to Hire, and local Job Fair invitations. We participate in non-profit marathons
for the military like: Pat Tilman Run, Honor Walk, and local sports team military projects
as escorts with the USO.

Communications (print, web,
etc.), content and messaging
focused on the military and
veteran population:

Uses appropriate terminology and imagery
Describes the type and nature of positions available and how to apply.
Clearly identifies if your organization has a veteran preference in hiring.

Approximate number of
employees in organization:

175

Number of individuals trained
as Military/Veteran Resource
Navigators within
organization:

1

Titles/roles of individuals
trained as Navigators:

Executive Assistant: Representative 

If employees are referred out
to an external navigator,
please describe how this is
communicated to personnel:

We have not come across this situation yet. Questions out of our experience and
knowledge will definitely be referred out to an external navigator. We will not attempt to
solve an issue without knowledge and we will not leave a veteran without a source of
direction to seek the help they need.

Our organization tracks the
following:

Number of service members employed
Number of veterans employed
Number of family members of service members and/or veterans employed

Post information for service
members, veterans & families
on intranet, in breakrooms,
etc.

No

Additional detail on how our
organization ASKS the right
questions at the right time
relating to the above areas, as
well as any other relevant
information::

We are just currently in the process of updating all of our Marketing material. We will
add some military support affiliation to it. 

We are currently researching and updating our lists of Military "Groups". 

Our calendar year-end close is October. This is the best opportunity to subject
employees to document updates and questionnaires. All of our HR documents are
subject to approval from our Tetra Tech Division Corporate Office.

Our organization has
designated one or more
employees as the internal
contact point(s) for military-
affiliated employees.

Yes



Key staff in leadership,
management, human
resources, recruiting, etc.
have training relevant to their
specific roles around
recruiting, hiring, managing
and retaining military-
affiliated employees. Please
mark areas of training
provided:

Best practices for effectively engaging their experience and talent in the workplace.
Relevant laws.
Hiring benefits and incentives.
Military, government and community employment programs and systems.

Please describe training
provided:

HR Training/Certification

If your organization has
tailored recruiting strategies
and programs to the military,
veteran and family
population, please describe:

We have reached out to the Military Bases in the states our business units are located
in. We post jobs on their employment sites and in the Family Readiness Centers. We
attend Job Fairs on Base when invited. We have signed up for e-Benefits Employer
Access to give and get access.

Additional detail on how our
organization RESPONDS
effectively relating to the
above areas, as well as any
other relevant information::

Our company as a whole have over 16,000 employees. My division is our pilot program
to get this started.

We have one or more
individuals designated as
points of contact (POCs) for
the Military/Veteran Resource
Network and the
military/veteran community:

Yes

Our organization partners as
appropriate and needed with
public and private sector
organizations to coordinate
hiring and retention efforts
specific to service members,
veterans and family
members.

Yes

Training on the military,
veteran and family population
is incorporated into
organizational training.

Yes

Our organizations
participates in relevant
events, trainings and
initiatives in the
military/veteran community
(e.g. continuing education,
employee volunteer
programs, sponsorship, etc.).

Yes



Additional detail on how our
organization ENGAGES
relating to the above areas, as
well as any other relevant
information:

We have just completed our first Navigator Training and plan to send additional
employees for training. We will participate with training provided to help us make this
program succeed.


